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12 brand archetypes

In which cases which archetype is right for you

Archetypes

Innocent

Sage

Explorer

Rebel

Magician

Hero

Suitable If the Product

Evokes a sense of kindness,
optimism, and carefreeness.

Relates to children or family.

Uses natural ingredients.

Helps people become smarter
and gain valuable skills.

Supports decision-making
processes.

Is priced above the market
average.

Helps people better understand
themselves.

Inspires curiosity and
adventure.

Encourages self-expression and
individuality.

Creates breathtaking
experiences.

Supports audiences who feel
alienated.

Challenges existing norms and
rules.

Competes with established
corporations.

Leverages new and innovative
technologies.

Transforms perspectives and
opinions.

Facilitates rapid and
meaningful changes in users’
lives.

Drives change by overcoming
significant difficulties.

Helps solve social and
personal challenges.

Supports users in conquering
obstacles.

Empowers people to become
stronger in every way.

Archetypes

Lover

Jester

Everyman

Caregiver

Ruler

Creator

Suitable If the Product

Brings pleasure and delight.

Assists in finding and
nurturing relationships.

Helps maintain beauty and
attractiveness.

Aligns with aesthetics and
sophistication.

Provides entertainment and
joy.
Encourages a youthful,

carefree mindset.

Ensures customers have a good
time.

Creates a sense of belonging

for customers.

Promotes universal human
values: kindness, love,
loyalty, and honesty.

Uplifts and improves the mood.

Provides emotional and
physical support.

Builds trust and fosters long-
term relationships.

Offers comfort and reassurance
during challenging times.

Empowers leadership and
control.

Supports strategic decision-
making and growth.

Empowers leadership and
control.

Encourages customers to
embrace their creativity.

Challenges mass-market
products and trends.

Allows users to feel unique
and authentic.



